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When 49% of social media professionals are using social media insights to make their business
decisions — it is vital to get the strategy right.

In order to have an effective social media approach though means having a clear six stage strategy:
identifying how many customers are posting to social media; calculating the mentions of the
company and brands; establishing keywords; analysing competitor activity; deciding upon content;
tracking traction.

,‘ Identify how many customers and prospects are positing on social media. This will
1. give you an idea of how much investment into your strategy is required. It will also
provide signposts as to where to post information.

/-. Identify the keywords which need to be the pillars of the social media content. This
will give traction into the key audiences. Constantly measure and review these
keywords to ensure they are always relevant and rewarding.

/‘ Deciding on the content requires constant attention. There needs to be the right
5. proportion of push and pull; of information and insight. Be careful not to make
everything a sales message with a call to action. Social media is about engagement.

207 Regent Street | London | W1B 3HH
T: 0207 138 1067 | info@sabreassociates.co.uk | www.sabreasscoiates.co.uk




